Flynn O’Driscoll Legal Update

Social Media- How to Protect Your Business
Introduction
Social media has permeated almost every aspect of our daily lives and sites such as
Facebook, Twitter and LinkedIn can be used as powerful tools in building an
organisation’s profile. Many businesses are using social media whether it be for
marketing, advertising or recruiting.

However social media can create some huge

challenges for business both within and outside their organisation, Claire McDermott
and Barry Connolly of Flynn O’Driscoll look at some of the internal and external
exposures which businesses have when it comes to social media
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It is undoubtable that for many business, social
media can often be the most effective
marketing tool available to them. Any type of
online presence can reach out to customers to
a greater and more incisive extent than ever
before. However, this presence should be
protected. Rights in a company’s brand can
become extremely valuable and social media
should be seen as another avenue to enhance
those rights.

expeditiously to remove or disable access to it,
once they are made aware that it is unlawful.
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We will keep you updated as more of the sections
are commenced.
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